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who will you meet?

The 2014 Higher Logic Super Forum demographics at-a-glance—one look and you will see why you need to join us!
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buyer to seller ratio attendees by job level
. 32% Manager
ks B 32% Professional
U SElss 28% Director
*2014 Data 8%  Executive
*2014 Data
attendee growth attendees by job function
500 26% Marketing & Communications

25% Technology

400 17% Membership
10% Executive (General)

300 7%  Community Management
6%  Business & Finance

200 6%  Education & Development
3%  Other

100 *2014 Data
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attendee state of residence
110  First Year

165 Second Year
240  Third Year
320 Fourth Year
397  Fifth Year
450 Sixth Year

59% Local (DC, MD, VA)
41% Out-of-State

*2014 Data

This is our favorite time of year because we get to spend quality
time with the client family we work hard every day to support.
As a company, this is by far the most important event we do all year.

~ Rob Wenger, CEO
Higher Logic
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